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We'll match
prices’

when you
show us a lower
advertised price!

1. We'll match prices if you show us a lower advertised price.

2. Wereserve the right to limit the quantity available for
purchase to 4 units per Ad Matched item purchased at
a competitor’s price, regardless of variety.

3. We will not match competitor’s private label offers
on non-identical brands or other special offer types,
see full explanation for details.

4. The competitor’s advertisement, whether printed or
digital, must be complete with all necessary information
and in an acceptable format.
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